
10   |   billboard   |   november 3, 2012

m
c
b

r
id

e
: 
R

a
n

d
e

e
 S

t
. 
N

ic
h

o
l

a
s

The Very Special Christmas series 
marks its anniversary with a Christian 
album (inset) and another featuring 
acts like martina mcbride.

With  
The Brand

andrew  
hampp

editorial director

bill werde
EDITORIAL

editor: JOE LEVY 212-493-4364
deputy editor: Yinka Adegoke 212-493-4137
MUSIC EDITOR: Benjamin Meadows-Ingram 212-493-4302
MANAGING EDITOR: Chris Woods 212-493-4208
BILLBOARD.BIZ EDITOR: Jem Aswad 212-493-4167
special features EDITOR: Thom Duffy 212-493-4179
EXECUTIVE DIRECTOR OF CONTENT AND PROGRAMMING  
FOR LATIN MUSIC AND ENTERTAINMENT: Leila Cobo (Miami) 305-361-5279
EXECUTIVE DIRECTOR OF CONTENT AND PROGRAMMING FOR TOURING  
AND LIVE ENTERTAINMENT: Ray Waddell (Nashville) 615-431-0441
Senior correspondents: Ed Christman (Publishing/Retail) 212-493-4175; Phil Gallo (Film/TV) 
323-525-2292; Andrew Hampp (Branding) 212-493-4213; Gail Mitchell (R&B) 323-525-2289; 
Alex Pham (Digital) 323-525-2002
Senior Editorial Analyst: Glenn Peoples glenn.peoples@billboard.com
correspondent: Mitchell Peters 323-525-2322
BILLBOARD EN ESPAÑOL EDITOR: Judy Cantor-Navas
Copy Editor: Christa Titus
Associate Editor of Latin and Special Features: Justino Águila 323-525-2081
Executive assistant to the editorial director: Emily Lichtenberg  212-493-4160
CONTRIBUTING EDITOR, billboard.biz: Andy Gensler 212-493-4094
international: Lars Brandle (Australia), Rob Schwartz (Japan), Wolfgang Spahr (Germany)
Contributors: Paul Heine, Juliana Koranteng, Kerri Mason, Deborah Evans Price, Tom 
Roland, Paul Sexton, Richard Smirke, Mikael Wood

billboard.com
Editor: M. TYE COMER 212-493-4176
MANAGING Editor: Jessica Letkemann 212-493-4189
News Editor: Marc Schneider 212-493-4155
ARTIST RELATIONS: Lisa Binkert 212-493-4174
associate Editor: Erika Ramirez 212-493-4129
assistant editor: Jason Lipshutz 212-493-4169
editorial assistant: Sarah Maloy 212-493-4170
Video Editor: Hanon Rosenthal
Assistant Video Editor: Alex Blumberg
Country News Editor: Chuck Dauphin
Fashion Editor: Gregory DelliCarpini Jr.

design & photography
Creative Director: Andrew Horton 212-493-4186
PHOTO EDITOR: Amelia Halverson       SENIOR DESIGNER: Sandie Burke
Creative director, billboard.com: Rachel Been 212-493-4172

CHARTS & research
Director of Charts: Silvio Pietroluongo 212-493-4196
associate director of charts/retail: Keith Caulfield
associate director of charts/Radio: Gary Trust
Senior Chart Manager: Wade Jessen (Bluegrass, Christian, Country, Gospel; Nashville)
Chart Managers: Bob Allen (Boxscore; Nashville), Keith Caulfield (The Billboard 200, Cast, 
Compilations, Digital Albums, Heatseekers Albums, Independent, Internet, Pop Catalog, 
Soundtracks; L.A.), William Gruger (Social/Streaming), Gordon Murray (Comedy, Dance/
Electronic, Jazz, New Age, Ringtones, World), Silvio Pietroluongo (The Billboard Hot 100, Digital 
Songs), Gary Trust (Adult, Alternative, Chart Beat, Heatseekers Songs, Mainstream Top 40, Rock, 
Triple A), Alex Vitoulis (Blues, Classical, Kid Audio, Video)
Chart Production Manager: Michael Cusson
Associate Chart Production Manager: Alex Vitoulis
BILLBOARD RESEARCH MANAGER: Gordon Murray 212-493-4023

Publisher

tommy page
advertising & sponsorship

VICE PRESIDENT, DIGITAL BRAND DEVELOPMENT: JASON SHULMAN 212-493-4187
EXECUTIVE DIRECTOR OF EAST COAST SALES: Bob Weil 212-493-4197
east coast consumer account executive: Alexandra Hartz 212-493-4184
east coast consumer account executive: Julian Holguin 212-493-4115
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez 212-493-4193
director, special features & west coast sales: Aki Kaneko 323-525-2299
west coast Director of sales: Kat Fisher 323-525-2237
WEST COAST CONSUMER ACCOUNT EXECUTIVE: Danielle Weaver 323-525-2278
Nashville: Lee Ann Photoglo 615-376-7931 (Labels); Cynthia Mellow 615-352-0265 (Touring)
Europe: Frederic Fenucci 011-44-798-525-1814
Managing director/latin: Gene Smith 973-746-2520
Latin America/Miami: Marcia Olival 305-864-7578, Fax: 305-864-3227
Asia-Pacific/Australia: Linda Matich 612-9440-7777, Fax: 612-9440-7788
Classifieds/pro small space sales: Jeff Serrette 212-493-4199
Japan: Aki Kaneko 323-525-2299
digital account manager: Alyssa Convertini 212-493-4126
digital account manager: Stephanie Hernandez 323-525-2287
manager of sales analytics: Mirna Gomez 212-493-4180
Executive Assistant/Advertising Coordinator: Peter Lodola 212-493-4191
digital sales associate: Gabrielle Ziegler 212-493-4313

digital
general MANAGER: Steven C. toy 212-493-4048
director, product development: Caryn Rose
Digital project manager: Joseph Bell
MANAGER, social marketing: Katie Morse
Manager, ad ops: Donna Delmas

MARKETING & creative services
SENIOR MARKETING DIRECTOR: Lila Gerson 212-493-4043
SENIOR MARKETING MANAGER: Kerri Bergman 212-493-4040
MARKETING DESIGN MANAGER: Kim Grasing
MARKETING coordinator: Julie Cotton

circulation
circulation coordinator: Meredith Kahn 212-493-4370
Subscriptions: call 800-684-1873 (U.S. toll free); 845-267-3007 (international); or subscriptions@Billboard.biz
NEW Subscription orders: billboard.biz/subscribe

conferences
Director: NICOLE CARBONE 212-493-4041
ASSOCIATE DIRECTOR, OPERATIONS: Juliet Dickey 212-493-4163
operations Manager: Elizabeth Hurst 212-493-4188
MARKETING manager: Andrea Martin 212-493-4263 or conferences@billboard.com
marketing coordinator: Taylor Johnson 212-493-4012 or conferences@billboard.com

licensing
vice president, business development & licensing: andrew min 212-493-4111
Director, Licensing & Custom Media: Diane Driscoll 212-493-4110
DIRECTOR, BUSINESS DEVELOPMENT & LICENSING: Susan Petersen 212-493-4118
Manager, INTERNATIONAL LICENSING & Sales: Angeline Biesheuvel
magazine reprints: Wright’s Media 877-652-5295 or pgm@wrightsmedia.com

PRODUCTION
Production Director: Terrence C. Sanders
associate Production director: Anthony T. Stallings
associate production manager: Rodger Leonard

operations
group financial director: Barbara Grieninger
Permissions Coordinator: Dana Parra 212-493-4112

billboard offices

Jeffrey Wilbur: CHIEF FINANCIAL OFFICER; Dana Miller: senior vICE PRESIDENT, 
branded entertainment and integrated marketing; Madeline Krakowsky: 
VICE PRESIDENT, circulation; Rory McCafferty: vice president, DIGITAL; Rob Schoorl: 
vice president, human resources; Andrew Min: VICE PRESIDENT, licensing; 
Michele Singer: General Counsel; Meghan Milkowski: corporate production 
director; Sarah Studley: global media controller

chairman

James A. Finkelstein
• Adweek, 

• The Hollywood Reporter  
• Billboard

New York: 770 Broadway, 
New York, NY 10003
Phone: 212-493-4100
Edit. Fax: 646-654-5368
Adv. Fax: 646-654-4799

• Back Stage  
• Film Journal International 

• ShowEast

Miami: 101 Crandon Blvd., 
Suite 466, Key Biscayne, FL 
33149 Phone: 305-361-5279
Fax: 305-361-5299

Los Angeles: 5700 Wilshire Blvd., 
5th Fl., Los Angeles, CA 90036 
Phone: 323-525-2300
Fax: 323-525-2394/2395
Nashville: P.O. Box 331848
Nashville, TN 37203

• CineEurope 
• CineAsia 

• The Clio Awards

chief executive officer

dorothy h. mattison

F or 25 years now, A Very Special Christmas has attracted 
some of pop, rock, country and hip-hop’s biggest names 
to record original and exclusive songs for the holidays—

with the first two volumes among the top-selling holiday titles of 
all time. In the process, the series has also raised more than $110 
million for the Special Olympics, a message that has gotten lost 
through the years.

“We talked to a lot of people who’d say, ‘Oh, yeah, I have that 
album—the red one with the Madonna-and-child stick figure 
logo on it. Wow, I didn’t know that it benefited the Special Olym-
pics,’” says Lou Raiola, president/CEO of Warp 
Speed, a cause-marketing agency that spearheaded 
the ad campaign and partner outreach for A Very 
Special Christmas’ 25th anniversary. Special Olym-
pics chairman/CEO Tim Shriver, whose brother 
Bobby is a founding partner of the Very Special 
Christmas series, adds, “The albums were sold on 
the strength of great music, not on the strength 
of a great cause. Now we’re trying to broaden that 
message so that when you buy a great album, you’re 
doing something great for others, too.”

To that end, the Special Olympics and Warp Speed have as-
sembled an extensive marketing plan to get the word out about a 
pair of new records released for pop and Christian audiences by 
Big Machine and Word. Walmart and Best Buy will help promote 
the albums at retail, with the latter selling a deluxe version of Big 
Machine compilation A Very Special Christmas: 25th Anniversary, 
Bringing Joy to the World with five catalog tracks in its music de-
partment and at 300 Best Buy Mobile locations, marking a rare 
music-retail foray for the specialty retailer.

Coca-Cola will support the project by making “Something in 
the Air,” an original song featured on Bringing Joy to the World, 
the theme song for its 2012 Christmas campaign. Other mar-
keting partners were brought in to reach a more nontraditional 
audience. Upscale health club Lifetime Fitness, for example, will 
promote and sell the album at 100 locations nationwide (a first 
for the chain), while the Bowling Proprietors of America will pro-

mote the album through music videos and by selling it at more 
than 4,000 bowling centers across the country.

The music itself will receive a heavy push from Clear Channel, 
which will put new songs from Train (“Joy to the World”) and 
Jordin Sparks (“Do You Hear What I Hear?”) into national rota-
tion and air $7 million-$8 million worth of in-kind, public-service 
custom programming throughout the holiday season starting 
Nov. 22. And on Dec. 8 and 9, Gospel Music Channel will air the 
two-part special “A Very Special Christmas: 25 Years of Bringing 
Joy to the World,” hosted by Vanessa Williams.

Big Machine is also helping film new videos from 
Train, Martina McBride (“Please Come Home for 
Christmas”) and Cheap Trick (“I Want You for 
Christmas,” a holiday take on its “I Want You to Want 
Me”). The compilation also features new and rare 
contributions from Rascal Flatts, Jewel, Vince Gill, 
OneRepublic and even K-pop act Wonder Girls. 
Word’s A Very Special Christmas: Today’s Top Chris-
tian Artists, Bringing Peace on Earth, will feature new 
and rare songs from Jason Castro, Point of Grace, 
Natalie Grant, Needtobreathe and others.

“There’s so many more charities now than there were 25 years 
ago as far as places to do albums for charities,” Big Machine 
founder/president/CEO Scott Borchetta says. “There were mo-
ments for a while where I was like, ‘I don’t know if we could pull 
it off,’ but once we got some of these great artists onboard it made 
us realize how special this property could be again. We’re very 
proud the record’s on Big Machine.”

Borchetta’s involvement ultimately comes down to CMT’s Brian 

Phillips, who enticed the Big Machine head and his wife, Sandy, 
to join Shriver at the 2011 Special Olympics in Athens to witness 
the event firsthand.

“Brian’s been on our Christmas records’ trust board for five 
or six years now, and is a deep believer in the power of our move-
ment and our athletes,” Shriver says. “He’s been talking for years 
about finding ways to re-energize this brand, so Brian gets a lot 
of credit for convincing Scott there was something to see.”� ••••

Soundtrack To A Cause
Walmart, Best Buy, Coke and Clear Channel join forces to bring home 
the message of ‘A Very Special Christmas’


